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WE ARE WOMEN IN SPORT 

Are you passionate about gender equality?  Do you want your work to make a difference?  We are 

Women in Sport – come and join our team. 

Women in Sport is the leading charity dedicated to empowering women and girls through sport.  Our 

vision is a society where women and men have equal opportunities.  Women and girls are missing out 

on the lifelong benefits of sport.  We want to change this, now, for every woman and girl in the UK.  We 

are the only organisation in the UK that researches sport purely from the perspective of women and girls.  

We use the insight gained to drive change through campaigns and partnerships. 

We are looking for an energetic and experienced leader to drive our fundraising and communications.  

This is a rare and exciting opportunity to work in a small ground-breaking charity, in the high profile and 

fast-moving arena of women’s sport with plenty of scope to make your mark on the cause. 

We are a team that shares a great ambition, has a highly flexible and adaptable approach to work and 

comprises people who want their day job to make a difference to society.  An interest in women’s sport 

will also help but you do not need to be ‘sporty’ – in fact we value a diversity of experiences of sport in 

our team.  And you don’t have to be female to work here.  Come and be part of this exciting new era for 

women’s sport. 

THE ROLE 

This role will lead our fundraising and communications work.  You will have particular expertise in 

corporate fundraising which is a new area of development for Women in Sport.  You will develop and 

deliver the wider fundraising and communications strategies.  Your team comprises two experienced 

Senior Managers who lead on Communications and Trust and Foundation Giving, so whilst you will 

support this work you will not need to be so hands on.   

Your personal focus in terms of income generation will be to increase Women in Sport’s income through 

corporate partnerships, sponsorship and major donors, to help us increase substantially our fundraised, 

and preferably unrestricted, income.  You will bring new business into the Charity and account manage 

and steward partners as they come on board.   

The role will be expected to meet business plan targets with a likely minimum net income target of c. 

£350,000 in 2018-19, with a minimum of £50K core cost contribution brought in through corporate 

partnerships. 

There are no financial targets associated with Major Donor fundraising in 2018/19 but we have a few 

prospects that we would like to cultivate towards giving a gift.  We’d ask you to use your pitch creation 

and relationship building skills to develop plans for the individuals concerned and to support our CEO 

and Trustees in making the ask. 

You will be part of an experienced and ambitious Leadership Team which, along with your role, includes 

the Head of Insight & Innovation and Head of Finance and Operations.  You will report to the Chief 

Executive and will deputise for her from time to time.  



This role will particularly suit an experienced Head of Fundraising / Fundraising Director looking to 

expand their portfolio to communications or an excellent Corporate Partnerships Fundraiser looking to 

take a step up in their career. 

Responsibilities 

1. Fundraising 

• Corporates: Main priority – at least 40% of the role in year 1, reducing in future years.  We need 

a Corporate Partnerships specialist who has a track record of personally securing partnerships of 

over £100K value and who has extensive account management experience.  Need to generate 

new business bringing in a minimum of £70K in year 1 with a £50K minimum core cost 

contribution and increasing this year on year.   

• Strategy: Monitor and adapt the existing fundraising strategy.  Develop and deliver 

comprehensive tactical plans.  Monitor delivery and create sustained income diversification and 

growth through the development of a diverse and sustainable portfolio. 

• Communications: Ensure that we have a strategic, coherent and compelling case for support, 

which appeals to a range of supporters and funders. 

• Grant funders: Support the Senior Engagement Manager (Major Giving) in the identification of 

trust and foundations prospects, development of cases for support and in conjunction with the 

CEO, sign off all major applications. 

• Major Donors: Work with the Board of Trustees to identify prospects and develop a cultivation 

pipeline.  Support trustees and the CEO to ask high net worth individuals for donations and 

create and manage excellent stewardship of these donors. 

• Reporting: Ensure funders are kept up to date with how their money is being used and having 

impact, ensuring funder reporting requirements are met. 

2. Campaigns and Communications 

• Brand: Oversee the development and guardianship of our engaging and compelling brand, 

ensuring consist and relevant brand and key messages. 

• Media: Support the Senior Communications Manager to plan and deliver PR strategies that 

support our corporate communications.  

• Campaigns: Support the Senior Communications Manager and Campaigns Manager in the 

creation and delivery of integrated and transformational campaigns, which help raise the charity’s 

profile. 

• Digital: Ensure the charity has a strong, impactful and consistent presence across a range of 

online communications.  



• Events: Support the Senior Communications Manager and Communications Officer to deliver a 

range of high-class events, which inspire supporters, raise funds for the charity and/or help 

deliver our charitable objectives. 

• Strategy: Develop and deliver high-impact communications strategies across the entire spectrum 

of disciplines including: digital, media and public relations, brand, marketing, events and 

publications. 

3. Monitoring and Evaluation 

• Monitor the impact of our marketing, communications and fundraising activities, seeking 

continuous improvement and high ROI. 

4. Working Relationships  

• Internal: Work closely with the CEO and Leadership Group to ensure strong integration of 

communications across all areas of the charity’s work and lead on the income generation 

strategy for the charity. Report to the Board of Trustees and attend Board meetings as required. 

• External: Seek out and engage external partners, media, funders and supporters. Build and 

maintain excellent relationships with peers in the sport and charitable sectors and major 

funders/donors. 

5. Leadership and Management of the Campaigns & Engagement team 

• Provide clear and consistent leadership and management of the team - currently 2 direct reports 

plus two other campaigns and communications staff. 

• Develop the use of volunteers within the team to add capacity as appropriate and within existing 

resources. 

6. Corporate Leadership of the Charity 

• Lead, and work in partnership with, members of the Leadership Group to plan, develop and 

implement the business plan within agreed timescales and budgets. 

• Oversee the Campaigns & Engagement budgets, ensuring responsible expenditure of the 

charity’s resources and a high ROI. 

• Ensure that all fundraising, campaigning and communications activity complies with legal 

requirements and policies, including staying up to date with changes to relevant regulation and 

best practice. 

• Deputise for the CEO as required and where appropriate.  

• Support the development and review of the charity’s strategy, which supports the charity’s vision 

and mission, setting income targets and identifying key audiences.  



• Maintain a strong working knowledge of the range of issues, audiences and wider environment in 

which Women in Sport operates. 

The post holder may be required to undertake such duties not included in the job description as are 

reasonably requested by the CEO. 

The job description may be subject to review from time to time in consultation with the post-holder. 

Reward 

Starting salary: £50,000-55,000  (Will consider up to £57,000 for an exceptional candidate) 

Hours: 35 per week. The post holder will be required to undertake commitments outside normal working 

hours, for example, but not limited to, supporting individuals at fundraising events and attending 

networking opportunities. 

Annual leave: 25 days, plus Bank Holidays  

Pension: Women in Sport operates an auto enrolment pension, with matched contributions of up to 3% 

of salary. 

Flexibility: Women in Sport offers a range of options for flexible working and we’d be happy to discuss 

your needs at interview stage. 

EXPERIENCE & SKILLS 

Required 

• Experience of working at a senior level in the charity and/or not-for-profit sector 

• Experience of successful corporate fundraising, with evidence of having brought in multi-year 

partnerships of a minimum £100K value. 

• Experience of developing and delivering organisation-wide fundraising strategies and tactical plans 

with a proven track record of managing fundraising targets and having reached or exceeded them. 

• Experience of donor stewardship with understanding of donor needs across the range of Women in 

Sport’s income channels, strong relationship building and management skills and evidence of 

effective donor reporting skills and experience. 

• Proven track record of successfully organising cultivation events. 

• Good understanding of communications strategy and tactics, particularly in relation to brand, 

marketing and digital: 



o Experience of planning and delivering excellent marketing campaigns based on 

evidence/consumer insight 

o Experience and understanding of using digital channels as part of a communications mix to 

achieve results 

o Good understanding of media management and PR to further a cause / mission. 

• Experience of establishing systems for monitoring and evaluating communications and fundraising 

and measuring long term impact 

• Good knowledge and understanding of equality and gender issues 

• Confident and engaging interpersonal skills with the ability to network, influence and build 

relationships at all levels. 

• Up to date and thorough knowledge of the principles, practice and legislation relating to fundraising, 

campaigning and communications in a charity setting. 

• Excellent leadership and team management skills with a successful track record of managing, 

developing and motivating staff 

• Ability to prioritise workload of self and others. 

• Excellent written and verbal communication skills including report writing, public speaking and 

presentations 

• Excellent project management skills 

• Experience of having managed third-party suppliers/agencies 

• Good budget management skills 

• Demonstrable commitment to Women in Sport’s values: Fairness, Challenging, Insight-Led and 

Collaborative. 

• IT literate with knowledge of Microsoft packages. 

Desirable 

• Experience of using Customer/Contact Relationship Management tools/databases 

• Strong interest in women’s sport 

• Knowledge of the political environment as it relates to sport 

 



Personal Attributes 

• Thrives on working with others: is motivated by working closely with other people, building and 

managing relationships and meeting new people. 

• Passionate advocate for gender equality; able to inspire others. 

• Excellent at motivating others and building resilience in the team. 

• Strategic thinker: understanding of the context in which you work, the needs of others and able to 

connect people and projects so that the sum of the parts is greater than the individual elements. 

• Confident decision-making ability: ability to analyse data and information, engage stakeholders and 

weigh up options to make clear decisions. 

• Entrepreneurial: strong commercial acumen and motivated by reaching and exceeding income 

targets. 

• Positive and resilient. 

• Problem solving skills; proactive and forward thinking. 

• Thrives in a fast-pace environment, with a 'can do' attitude. 

• Self-motivated and open: reflects on self, willing to be open and honest about self-reflection and 

seeks personal improvement. 

• Enthusiasm, energy and willingness to meet challenging demands and work to deadlines. 

• Self-disciplined and highly organised. 

ABOUT US 

We’re committed to equality and operate within a culture and structure that recognises diversity and 

strives to be fair.  We live by our values of Fairness, Insight-led, Collaborative and Challenging, (details 

on our website) and we aim to have an entrepreneurial and flexible approach to work.  

We’re based at the House of Sport in Borough where we share facilities with a range of other sport 

businesses and charities. The environment offers us the flexibility to work in a hot-desking environment, 

alongside all the ‘Big Office’ facilities of great broadband, a selection of well-equipped meeting rooms 

and break-out space. It suits our fast-paced, enthusiastic attitude and allows us the flexibility we need to 

respond to change.  

 

We’re a small team, but we’re doing big things.  If you want to help us achieve our vision, why not 

consider a career with Women in Sport. We’re in. Are you?  



HOW TO APPLY 

Femke Vorstman at Prospectus is managing recruitment to this role on behalf of Women in 

Sport.  For an informal chat about the role please give Femke and colleagues a call on 0207 405 

4999 

To apply please send a CV and Supporting Statement (no more than a side and a half of A4) 

demonstrating how your skills and experience match the Person Specification to 

femke.vorstman@prospect-us.co.uk 

CLOSING DATE: tbc 

ADDITIONAL INFORMATION 

Our Strategy 

We are fortunate to have an excellent board of trustees.  With a new Chair, Zoe Collins, Chief Content 

Officer of the Jamie Oliver Group, we are reviewing our strategy currently.  The latest iteration of the 

strategy is shown below – Please keep this STRICTLY CONFIDENTIAL: 
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